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When local people help local people, we 
all thrive together. That’s why we support 
our Local Charity Partners and volunteer 
our time in the local community. It’s what 
we call Local Pride.

And our research shows that local 
charities value local business support and 
a higher local profile. So that’s why we’ve 
empowered every TSB branch across the 
country to choose a local cause which 
matters to them, their customers and their 
communities. It’s a simple idea but one 
which we believe is really powerful. 

And because we know local causes value 
more than just money, we encourage 
every TSB Partner to spend eight hours 
each year helping a local charity or cause.

So, welcome to the TSB family.  
We hope you’ll find this partnership 
rewarding and fun.

We’re delighted to 
welcome you as one  
of our 2017/19 local 
charity partners. 
We’ve prepared this short 
guide to explain what 
you can expect from the 
partnership to help you 
get the most from it. 

Hello.
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As well as the initial donation, your TSB branch or site will:

Fundraise 

Your branch or site will set a fundraising 
target that feels achievable – this is 
a guide. We hope you’ll share your 
fundraising ideas with your local TSB 
supporters. By working together, 
fundraising events are more likely  
to be successful.

Volunteer 

When possible, local TSB Partners will 
do their best to spend some time helping 
you. TSB gives each of its partners up 
to eight hours each year to volunteer in 
the local community, so talk to your TSB 
contact about volunteering opportunities. 
Whether it’s helping out with one of 
your events, helping to count cash or 
opportunities to deliver some workshops 
on the basics of banking and budgeting 
or fraud awareness, for example.

Help raise your local profile 

We provide each branch and bank site 
posters with the name of the local charity 
partner as well as a fundraising totaliser. 
If there’s space in the branch, we may 
also be able to display your materials.

We also encourage you and our  
TSB Partners to think about how  
you might promote the partnership 
in local media. 

See the Media section of this pack. 

What we’ll aim to do.

At TSB we’re all about local  
people helping local people.  
That’s why we’ll do all we 
can to help you succeed. 

TSB donation

To kick off the partnership, we’ll make an initial donation  
of £100 per branch or site to support your partnership. 

At the start of the relationship, we’ll ask you how you’d  
like to receive this donation, so make sure you add 
community@tsb.co.uk to your approved senders so  
our emails don’t land in your junk.
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How you can  
help us help you.
Think about your wishlist 

While we know pounds, pennies and 
people are often top of the list, talk  
to your local contact about what else you 
may need. For example, you may find our  
partners have skills or links to the local 
community you could benefit from.  

Come on in 

We’re sure our customers and partners 
would love to get to know who they’re 
fundraising for and how they’re helping.

Tell us about local events 

Talk to your TSB contact early about  
any local events you’d like support with.

Impact and reporting 

We’d love to know how we’re helping, 
so tell us your facts and stats so we can 
shout about the successes. We’ll also 
ask you to complete a couple of short 
surveys to help us understand how the 
programme is working and where we  
can do better.

Reputation 

We do have a few rules and guidelines 
we follow around health and safety, 
the use of our brand and logo, and 
fundraising best practice. If you’re unsure 
whether any rules may apply, please just 
ask your supporting branch.  
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Raising your profile.

We know many local 
charities don’t always 
have the opportunity 
to have a high street 
presence. 

In branch

If you have leaflets or posters you’d like us to  
display, please speak to your local TSB contact.

With local public figures

By nature, local politicians will have an interest in 
what’s happening in their constituency. Astute local 
politicians will be keen to be associated with good 
news in their communities and with potential PR 
opportunities that accompany it. To make it a little 
easier, we guide and support our partners through 
the process of engaging with a local politician. If 
this is an area you’re interested in exploring further, 
speak to your supporting branch or site to see what 
you may be able to do together.

Your website 

An organisation’s website is like its modern shop-
front. So make sure you keep it clear and up-to-date.

Social media

We’d love for you to share your partnership with us. 
You can reach us on Twitter, Facebook, LinkedIn 
and Instagram – if you do, make sure you use 
#TSBLocalPride in your posts. You can also email 
your stories directly to us at socialmedia@tsb.co.uk.
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Local media coverage  
can be invaluable. The 
next section will go into 
more detail about how 
we’ll manage local media 
and how you can make 
the most of your efforts. 

Local media.

At the start of the partnerships, TSB 
will issue a news release to regional and 
national media outlets.

Once you’ve held a first fundraiser, we’d 
encourage you to speak to your local 
TSB contact to issue a news release and 
work with the TSB Media team to get it 
distributed to local media outlets. 

If you happen to have your own PR person 
who’d like to issue a news release or similar, 
they should get in touch with the TSB  
Media team to help coordinate the release.

We encourage TSB Partners to share 
success stories. If you’re keen to make  
the most of this, do speak to your 
supporting branch.
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Photographs  
make a difference.

They say pictures paint a thousand 
words. A good picture can make the 
difference between a story getting 
published, or not. New data privacy 
laws (GDPR) mean we have to be 
extra careful about how we use 
photos. If you want to share any 
photos of children under the age of  
16 with TSB, you MUST include a 
signed TSB parental consent form. 

DO try and take a brightly coloured 
picture. Colourful backgrounds 
can help. 

DON’T take pictures with dull 
backgrounds or poor lighting.

DO take pictures of people looking 
cheerful and enjoying themselves.

DON’T take pictures of people 
looking unhappy, disengaged  
or with their eyes closed.

DO have people in the close 
foreground. Focus on faces.

DON’T take pictures of people  
far in the background, of the backs 
of people’s heads or where action 
is obscured.

DO have branding in the 
background where possible.

DON’T take pictures where 
competitor branding can be seen.

DO take action shots of 
fundraising events or core  
charity activities.
 
DON’T share pictures of children 
under 16 years old without the 
proper TSB Parental consent form. 

DO take pictures of small  
groups – two to six people is  
perfect. List who they are and  
get their permission to use it. 

DON’T take big group photos 
where people’s faces cannot  
be seen clearly.

Do’s and dont’s

USING A SMARTPHONE?  MAKE SURE IT’S HIGH RESOLUTION!



TSB  |  Local  charity partnership programme 8

Small Charities 
Coalition (SCC) 
  

Helps small charities 
access the skills, tools 
and information they 
need to get going 
and do what they do 
best. Membership of 
the SCC is free and 
open to any UK-based 
charity with an annual 
income of under  
£1 million. 
www.smallcharities.
org.uk/home/ 

Media Trust  
 
 

A charity that gives  
a voice to other 
charities, community 
groups and young 
people through 
training, films, TV  
and volunteer  
matching through 
connections with  
the media industry.  
www.mediatrust.
org/ 

National Council 
for Voluntary 
Organisations 
(NCVO) (England)

Champions the 
voluntary sector 
by connecting, 
representing and 
supporting voluntary 
organisations. 
www.ncvo.org.uk/  
 

Scottish Council 
for Voluntary 
Organisations 
(SCVO)

Champions the 
voluntary sector 
by connecting, 
representing and 
supporting voluntary 
organisations. 
www.scvo.org.uk/

Wales Council  
for Voluntary Action 
(WCVA) 

Champions the 
voluntary sector 
by connecting, 
representing and 
supporting voluntary 
organisations. 
www.wcva.org.uk/

Fundraising  
regulator 
 
 

Sets and maintains the 
standard for charitable 
fundraising in the UK. 
www.fundraising 
regulator.org.uk/ 

Foundation  
for Social  
Improvement (FSI) 
 

Aims to build and  
share knowledge, 
elevate the voice of 
small charities with 
policy makers and  
the public, build 
leadership in small 
charities and support 
small charities to raise 
vital funds to meet 
the needs of their 
beneficiaries. Also 
organisers of  
the annual ‘Small 
Charities Week’.  
www.thefsi.org/ 

Local Giving  
 
 

Helps local charitable 
organisations to 
diversify their income 
through online 
fundraising. They 
provide tools, training 
and advice to help 
local groups connect 
with supporters online, 
improve their digital 
skills and develop 
practical fundraising 
experience. Local 
Giving often run 
matched funding 
programmes.  
localgiving.org/

Helpful  
organisations.
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TSB contacts.

We recommend you always 
speak to your branch or site 
first. But if you struggle to get 
hold of them, have a question 
they can’t help with or if you 
have any issues or concerns, 
please do get in touch 
with the TSB Community 
Engagement team directly.

Other useful information 

TSB Community Engagement team:  
community@tsb.co.uk

TSB Website:  
http://www.tsb.co.uk/community-partnerships

TSB on Twitter:  
@TSB

TSB on Facebook: 
https://www.facebook.com/TSBbankUK

TSB on LinkedIn: 
https://www.linkedin.com/company/tsb-bank

TSB logos, guidelines, and images: 
https://www.tsb.co.uk/media/tsb-logo-usage-guidelines.pdf 

TSB Media team: 
Call: 020 7003 9369  
Email: media@tsb.co.uk
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TSB Bank plc Registered Office:  
Henry Duncan House, 120 George Street,  
Edinburgh EH2 4LH.  
Registered in Scotland No. SC95237.

Authorised by the Prudential Regulation  
Authority and regulated by the Financial  
Conduct Authority and the Prudential  
Regulation Authority under registration  
number 191240.

We subscribe to the Lending Code; 
copies of the Code can be obtained from 
www.lendingstandardsboard.org.uk

TSB Bank plc is covered by the Financial  
Services Compensation Scheme and the  
Financial Ombudsman Service.

Measuring our impact. 
We like to know whether we’re making a difference and how  
we can do better in future. 

We’ll send you a survey at the end of your partnership with a few 
questions to help us understand how we’ve done. So do keep a record  
of how we’ve helped you, as we’d love to hear all about it then.


